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1.GENERAL 

This course is designed to give students a comprehensive view of legal aspects of business. This 
course 
sensitizes participants to understand various Acts and Laws and their managerial and commercial 
implications. 
1.1 COURSE TITLE: Legal Aspect of Management 

1.2 COURSE NUMBER: MT5403 

1.3 CONTACT HRS: (30 Hours- teaching 10 hours- Project) Credits: 08 

1.4 SEMESTER -OFFERED: 2nd Semester 

1.5 PREREQUISITE: Basic understanding of Futures & Options 

1.6 SYLLABUS COMMITTEE MEMBER: 

Dr. Sanjay Kumar Kar & Dr. Debashish Jena 

2. OBJECTIVE 

To provide Students with Basic Legal Concepts and the Indian Legal Environment in 

which Business is carried on. 

Unit I (10 hours) 

To identity the emerging legal issues in a digital networked environment. 

Contract Act and other laws 

Unit II (10 hours) 

Competition Law 

Company Law 

Dispute Resolution 

TEXT BOOKS: 

Ramaiya, A. (2006), Guide to Companies Act, Wadhwa, Nagpur. Kumar, 

4.2 Reference Books: 

Pollock and Mulla (2005), Indian Contract Act and Specific Relief Act, 

Lexis Nexis Butterworths, New Delhi Ramappa, A. (2006) 

Competition Law in India, Oxford,New Delhi. Singh, Avtar (2013), 

Company Law, Eastern Book Company, Lucknow. 

5. Course Outcomes: 

On the completion of this course the participants are expected to: 

o Application of the tools and techniques using empirical data would be a frequent practice 

during the course. Major emphasis is laid on applications of excel spreadsheet modeling in 

financial decision making. 

o To enrich the learning process through exposure to real life cases / business situations and 

live projects. 

 

 

 

 

 

 


